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CREATIVE ECONOMY
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Jackson Pollock, No 5, 1948
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Valued at 50 Billion US$

And they work
for free, you say?

-

K - r 4 , \_‘\‘\ _) K
e - y T -
~y ﬁ‘\{ \'Q\
\
i A -
A —— e P
Gios SRR
R

-ﬁ(\ if\

»
—\-
_}a' 2
TSRS ST Saw %
Ta S ’

g el 2

Herald Tribune, January 7, 2011, atp 7
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J.B. Pine & J.H. Gilmore, The Experience Economy (Boston: Harvard Business School, 1999)., at p 6.
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The Creative Economy

KNOWLEDGE-BASED

INFORMATION SOCIETY ECONOMY

(TN R e ]3I p 4 CULTURAL ECONOMY

TN R [ I p 4 EXPERIENCE ECONOMY

The concept “experience economy” builds on the idea that in the near future,
people would be willing to allocate high percentages of their salaries in order to
have amazing life experiences. Their desire for emotional experiences would be
linked to the consumption of creative products and services that should be
highly specified and differentiated, as compared to a simple commodity
business.




CREATIVE ECONOMY: THE WORLD

UNCTAD definition of the creative economy

e The “creative economy” is an evolving concept based on creative
assets potentially generating economic growth and development.

It can foster income generation, job creation and export earnings

while promoting social inclusion, cultural diversity and human
development.

It embraces economic, cultural and social aspects interacting with
technology, intellectual property and tourism objectives.

It is a set of knowledge-based economic activities with a development
dimension and cross-cutting linkages at macro and micro levels to the
overall economy.

It is a feasible development option calling for innovative,
multidisciplinary policy responses and interministerial action.

At the heart of the creative economy are the creative industries.




CREATIVE ECONOMY: THE WORLD

World Map — ROYALTY FEES

http://www.worldmapper.org/display.php?selected=168



CREATIVE ECONOMY: THE WORLD

World Map — HUMAN POVERTY

http://www.worldmapper.org/display.php?selected=174



CREATIVE ECONOMY: THE WORLD

World Map — Wealth 2015

http://www.worldmapper.org/



CREATIVE ECONOMY: THE WORLD

UNCTAD World Creative Economy Report 2010 (2008)
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Soume: KEA European ArMars (2006-42).




CREATIVE ECONOMY: THE WORLD
UNCTAD World Creative Economy Report 2010 (2008)

Social capital

Souma: A Study on Croathsty Indax, 2006,




CREATIVE ECONOMY: THE WORLD

UNCTAD World Creative Economy Report 2010 (2008)
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CREATIVE ECONOMY: EU




CREATIVE ECONOMY: EU

SECTORS
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* Non industnal activibes.

* Qutput are prototypes and “potentially copyrighted works™ (iL.e.
these works have a high density of creation that would be
ehgbletou:pynynbutheyarehowvefrﬂsyshemaucdy
, as it is the case for most craft works, some
perfommaﬂsprod@onsandvsualarsetc)

* Industnal activiies aimed at massive reproducton.
* Qutputs are based on copyncght.

INDUSTRIES AND
ACTVITIES

INDUSTRIES

MP3 player
manufacturers, mobile

“the cultural sector”
“the creative sector™

* Actvities are not necessarily industrial, and may be
prototypes.

other intellectual property inputs (trademark for instance).

* The uss of creatwity (creative skills and creative people
originating in the arts field and in the field of cultural ndustnes)
is essential to the performances of these non cultural sectors.

* This category is loose and impossible to circumscnbe on the
basis of clear critena.

It involves many other economic sectors that are dependent on
the previous “cirdes”, such as the ICT sector.




Culture i1n Other Policies

e Art. 167 LT (ex Article 151 (4) TEC) integrates “culture” into the

broader policy-making framework:

m CITIZENSHIP: Projects under the EU’s Citizenship program (dialogue
between different cultures in Europe & European identity).

m EDUCATION: EU’s educational policies (Socrates programme and its
predecessors have supported educational or training projects in the cultural
field, and this will be continued under the Lifelong Learning programme).

m YOUTH IN ACTION PROGRAM: seeks to promote linguistic and cultural
diversity.

m EU’s STRUCTURAL FUNDS: support for projects contributing to the
development and social cohesion of the territory.

m COMMON AGRICULTURAL POLICY (CAP): The rural development aspect of
the Common Agricultural Policy has a cultural dimension under the ‘Leader
+’ initiative to help rural communities make the best use of natural and

cultural resources.




Culture i1n Other Policies

e m AUDIOVISUAL PRODUCTS: Audiovisual works are a crucial channel for the
transmission of our cultural, social and democratic values. The Audiovisual
Media Services (AMS) Directive & MEDIA program.

m INFORMATION TECHNOLOGY: Information technology has an important
role in making cultural information widely accessible. In August 2006, a
Commission Recommendation on the digitisation and on-line accessibility
of cultural material and digital preservation was adopted.

m RESEARCH: The 7th Framework Program for Research (FP7) also supports
culture directly and indirectly through its various specific programmes, in
particular in the realm of the social sciences and humanities.

m INTELLECTUAL PROPERTY RIGHTS (IPRs): Last but not least, there is also a
strong link between the promotion of culture and creativity and EU
copyright and related rights legislation, as well as the rules governing state
aid.

m CULTURAL DIVERSITY




CREATIVE ECONOMY: EU

GREEN PAPER

Unlocking the potential of cultural and creative industries

COM(2010) 183 final (Brussels, 27.4.2010 )

MAIN DRIVERS FOR THE FURTHER DEVELOPMENT OF CCIS:
CULTURAL DIVERSITY, THE DIGITAL SHIFT AND
GLOBALIZATION

LOCAL AND REGIONAL DEVELOPMENT AS A LAUNCHPAD FOR
GLOBAL SUCCESS

Mobility and the circulation of cultural and creative works

Cultural exchanges and international trade (exception culturelle)

TOWARDS A CREATIVE ECONOMY: THE SPILLOVERS OF THE
CCIS

The key question here is how to accelerate the positive spill-over
effects that culture and CCls can produce on the wider economy
and society?




CREATIVE ECONOMY: EU

COMMUNICATION FROM THE COMMISSION
EUROPE 2020

A strategy for smart, sustainable and inclusive growth
The 5 targets for the EU in 2020

. Employment
75% of the 20-64 year-olds to be employed
. R&D / innovation

3% of the EU's GDP (public and private combined) to be invested
in R&D/innovation

. Climate change / energy

greenhouse gas emissions 20% (or even 30%, if the conditions
are right) lower than 1990

« 20% of energy from renewables

« 20% increase in energy efficiency

4. Education

« Reducing school drop-out rates below 10% at least 40% of 30-
34-year-olds completing third level education

5. Poverty / social exclusion at least 20 million fewer people in or

at risk of poverty and social exclusion
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CREATIVE ECONOMY: MACAU
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CREATIVE ECONOMY: MACAU

e We will enhance between Guangdong, Hong
Kong and Macao to pursue win-win situations that will provide
more favourable conditions for

, achieving the objective of of
Macao’s society and economy.

Building on the last 10 years’ foundation, the third MSAR
Government will continue promoting Macao to new heights of
development, through adequate allocation of resources on the

basis of pragmatism, steadfast determination, and

- We will put people first, heed public opinion, and
maintain clean administration as well as the , to
promote adequate diversification of the economy and build an

The trend towards sustainable development of modern cities
around the world has changed from focusing solely on economic
development to pursuing

, SO people find their
lives, work and living environments satisfactory.




CREATIVE ECONOMY: MACAU

Technological development is an important driving force in
promoting Macao’s economic development, productivity and the
quality of life of Macao people.

Society’s rapid development accelerates growth of the economy.

We will endeavour to develop Macao into a peaceful and
hospitable city, featuring a unique blend of Chinese and western
cultures, and attracting tourists from around the world.

The Government will not only strengthen development of the
tourism sector, but also control the pace and scope of the
gaming industry’s development. We will foster its proper, orderly
and regulated development, accelerate perfection of the related
laws and regulations, and effectively leverage the gaming
industry’s leading role, to promote the development of other
industries. The nascent industries that we support as the new
engines to boost the economy are the




MACAU CREATIVE ECONOMY

 In the process of promoting adequate diversification of the
economy, the Government will earmark more resources to
support the
- We will support - We
will study ways to strengthen measures for preserving cultural
works of outstanding artistic value that feature local customs
and traditions, and can

study

, to practically boost the development of Macao’s
cultural and creative industries through a combination of new
policies and material support.

Facing future opportunities and challenges, in addition to
reinforcing the existing public administration system and
expanding measures for reforming public administration, the
Government will gradually establish a more scientific, open and
democratic decision-making process, and prioritise public
interests to implement the administration tenet of




CREATIVE ECONOMY: GCHINA

HRBE vs. BIEEAN
Piracy & Counterfeit vs. Creative Economy

PP o e

China Daily, The Diamond Sutra,
http://www.chinadaily.com.cn/english/doc/2006- printed in the 9th year of Xiantong Era of the Tang
02/06/xin_540203060907146193820.jpg Dynasty, i.e. 868 CE. (British Library, London).
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CREATIVE ECONOMY: CHINA

Outline of the National Intellectual Property Strategy

(Issued by the State Council of the People's Republic of China on June 5, 2008)

This Outline is formulated for the purpose of improving China's
capacity to create, utilize, protect and administer intellectual
property, making China an innovative country and attaining the
goal of building a moderately prosperous society in all respects.

(1) Since the reform and opening up policy was introduced, China has
maintained a sustainable and rapid economic and social development, and

has made advances in science and technology and cultural creations, while
the capacity for innovation has been constantly improved, and knowledge is
playing an increasingly prominent role in China's economic and social
development. China is now experiencing a new historical beginning, and it is
of great strategic importance for the country to develop and utilize
knowledge-based resources in order to transform the pattern of economic
development, ease the constraints posed by demand for resources and
environmental concerns, improve the nation's core competitiveness and
meet the increasing material and cultural demands of the people.




CREATIVE ECONOMY: CHINA

Outline of the National Intellectual Property Strategy

(Issued by the State Council of the People's Republic of China on June 5, 2008)

e (6) By 2020, China will become a country with a comparatively high level in terms of
the creation, utilization, protection and administration of IPRs. The legal
environment for IPRs is much better, market entities are much better at the
creation, utilization, protection and administration of IPRs, the public awareness of
intellectual property is increased greatly, the quality and quantity of the self-relied
intellectual property are able to effectively support the effort to make China an
innovative country, the role of the intellectual property system in promoting
economic development, the culture prosperity and social progress in China
become very apparent.

10) [....] Coordination and uniformity between intellectual property policy and
policies of culture, education, science and health need to be strengthened to
safeguard the right of the public to legally and rationally utilize innovation findings
and information in their cultural, educational, scientific and public health activities,
promote the fair sharing of innovation and information, and ensure that the
government is able to deal with public crises.

12 [....] Encourage the public to take part in in innovations and cultural creations.
Promote the creation of excellent cultural products.




CREATIVE ECONOMY: EU & CHINA

Economicdata | EU China

Turnover More than € 654 billion in 2003 € 47.6 billion in 2006
Value addedto | 2.6% of EU GDP in 2003 2.45% of GDP in 2006
GDP
Employment In 2004, almost 6 milion people were | In 2006, 11.32 milion employed = 1.48% of
employed = 3.1% of total employed | total employed population

population in EU27
The export of cultural services from | China has become the third largest exporter (€
the EU 27 to China has increased, | 3.7 billion) and the sixth largest importer (€ 2.2
growing from € 31 million in 2004 to € | bilkon) of cultural goods in the world in 2005
49 million (+58%)
123% higher than growth of the | 6.4% higher than growth of the general
general économy economy




CREATIVE ECONOMY: EU & MACAU

Agricultural products Fuels and mining products Chemicals

M imports | | Exports Balance
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Machinery and transport Textiles & Clothing
equipment




CREATIVE ECONOMY: EU & MACAU

JOINT REPORT
TO THE EUROPEAN PARLIAMENT AND THE COUNCIL

COM(2011) 205 final (Brussels, 14.4.2011)

“The Macao SAR Government continued its efforts to
diversify the economy. The government vowed to tame
excessive casino growth by [imiting the number of
casinos, gaming tables and s/ot machines. The goal is
to estab/ish Macao as an international conference hub,
further developing the MICE (Meetings, [Incentives,
Conventions and Exhibitions) industry, as well as
creative and cultural industries. Dedicated industry
committees have been set up to formulate policy
actions and identify partners for cooperation” .




PART i

DESTRUCTIVE POLITICS?




Destructive Politics # Destructive Politics

“But what experience and history teach is this, —
that peoples and governments never have

learned anything from history, or acted on
principles deduced from it”.

Georg W.E Hegel, Lectures on the Philosophy of History (London: Henry G. Bohn, 1861) at 6.




Forms of Destructive Politics

Legislative Activism

Lobbying

Abuse of (the Value of) Direct Democracy
Overregulation (Flood of Norms)

Fiscal Excess and Inertia to tackle Fiscal Reform

Party Politics (Anti-Meritocracy) — political groups

Corruption

“Daily politics”; Short-term benefits (no legislative
period is completed)

Nationalism, Racism & Xenophobia
No Integrated National and European Education Policy
No Vision




Results of Destructive Politics

No Constitutional Treaty

No Institutional Reform (Agencies, Organs)

Exceptions (Europe a la Carte — Charter/Euro/Schengen)

Budget — Autonomous Financial Resources — Financial
Transaction Tax

No European Parties — Uniform Electoral System for EP
Elections

Voluntary Withdrawal Clause

Transitional Exceptions to Free Movement (up to 7yrs)
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SYNTHESIS
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Creative Destruction

Situations emerge in the in which
many firms may have to perish that nevertheless would be able to
live on vigorously and usefully if they could weather a particular
storm. Short of such general crises or depressions, sectional
situations arise in which the rapid change of data that is
characteristic of that process so disorganizes an industry for the

time being as to inflict functionless losses and to create avoidable
unemployment. Finally, there is certainly

; but there is point in
trying to and in attempting
to turn a rout, which may become a center of cumulative
depressive effects, into orderly retreat.

Joseph A. Schumpeter, Capitalism, Socialism and Democracy (New York: Harper, 1942) at 90.
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From the camera obscura through the
"cinematograph” and now the computer, new
technologies have provided metaphors for
understanding how the mind works.

Norm Friesen, http://ehabitus.blogspot.com/2007/01/discursive-psychology-and-educational _23.html
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Creative De—-regulation

. Artists in the
plastic arts will be able to exhibit their works in Community countries
other than their own with a minimum of formalities and at very little
expenses. Actors, musicians and film directors will enjoy the same
advantages when they travel with their scenery, instruments, or
equipment. The aim is to solve what is both a

. in practical terms, formalities still required at

internal Community frontiers are time-consuming and expensive and
the deposits which must still be paid can often be substantial;
psychologically, cultural workers and organizers of cultural events,
including exhibitions, will not feel they are living in a Community until
they can move works of art and equipment from one country to
another almost as easily and as cheaply as between the two towns in
the same country.

European Commission, Stronger Community action in the cultural sector, EC Bulletin Supp. 6/82 at 8, pt. 8




Creative De—-regulation

There is no pretension to exert a
itself or to launch a : what a
stronger Community action in the cultural sector means in
effect is linking its four constituents —
, improving the
, widening the and

— more closely to the economic
and social roles which the Treaty assigns to the Community,
to the resources — mainly legislative — that it provides, and
to the various Community policies (vocational training,
social and regional policies).

European Commission, Stronger Community action in the cultural sector, EC Bulletin Supp. 6/82 at 14, pt. 24




All or Nothing?

The current period could therefore be characterised
as one searching for a wherein both
considerations can be

properly represented and policies can be developed

which balance the
of urban

development, and which assert a role for local
cultural  differentiation in a

D. Throsby, Economics and Culture (Cambridge: Cambridge University Press, 2001) at 126.




EHPEUAAE, SHE, 8EZH.
MARZLAF, T2l
£T (BEZ)

We pierce doors and windows to make a house; And
it 1s on these spaces where there is nothing that the
usefulness of the house depends.

Therefore just as we take advantage of what is, we

should recognize the usefulness of what is not.

Lao Tzu, Tao Te Ching




). Day and Night (1938)
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